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Abstracts  
  

Dr Chiara Bonacchi and Dr Areti Galani  

Engaging with museums, galleries and heritage via Facebook in the North East 

This presentation will discuss how people engage with museums, galleries and heritage via Facebook, in 
the North East of England, based on the results of the AHRC Cultural Engagement project ‘Culturally 
Engaged? A people Centred Approach to understanding digital cultural engagement on social media 
platforms’. The study has been conducted in collaboration with Tyne & Wear Archives & Museums 
(TWAM), utilising a mixed quantitative and qualitative methodology. This responds to the need for a more 
robust evidence base on the use and value of social media for digital cultural engagement as well as to the 
desire for a prople-centred approach. We will present findings from the focus groups held with Facebook 
fans of venues run by TWAM, together with the results of a survey of 505 users of the Facebook pages of 
15 museums, galleries and heritage sites in the North East. Data will be interpreted through the three 
lenses of 1) situations of engagement, 2) value, explored through the construct of social capital, and 3) 
differences between types of institutions. Conclusions will consider the implications of our study for 
digital cultural engagement practice and they will sketch prospects for future research in the field. 

Dr Chiara Bonacchi is a postdoctoral researcher in the International Centre for Cultural and Heritage 
Studies in Newcastle University and honorary fellow at University College London.    

Dr Areti Galani teaches and researches on digital heritage in the International Centre for Cultural and 
Heritage Studies in Newcastle University.  
 

Dr Michela Clari   

A Study of Digital Engagement with Cultural Heritage Collections across the Scottish Sector 

Michela Clari’s presentation will report on a recent AHRC Cultural Engagement Project carried out at the 
University of Edinburgh’s School of Education. The project, titled Digital Engagement and Cultural 
Heritage Education: Sharing knowledge across the Scottish sector, created targeted opportunities for 
knowledge exchange activities with leading Scottish heritage organizations that have embraced digital and 
social media practices as part of their education and public engagement activities.  

The institutions involved in the project included the National Galleries of Scotland, the Royal Commission 
on the Ancient and Historical Monuments of Scotland (RCAHMS), National Museums Scotland and 
Glasgow Museums. Project activities included a study of current digital strategy developments across 
participating institutions; a review of digital user engagement applications, such as ArtHunter, the 
National Galleries’ first free in-gallery multi-platform app launched in April 2013 
(http://www.nationalgalleries.org/visit/arthunter); a pilot study of the Britain from Above project 
(http://www.britainfromabove.org.uk/) developed by RCAHMS with English Heritage and the Royal 
Commission on the Ancient and Historical Monuments of Wales. All investigations were conducted 
employing the framework for the analysis of online engagement with digital heritage collections 
developed by Dr Clari in her earlier research, which was tested and further refined into a set of research-
informed (digital) engagement principles. 

http://www.nationalgalleries.org/visit/arthunter
http://www.britainfromabove.org.uk/
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Dr Michela Clari is a Research Associate at the Moray House School of Education, University of Edinburgh, 
and a member of the DiCe: digital cultures and education research group 
(http://www.dice.education.ed.ac.uk/). 
 

Lorna Richardson  

Connecting with Collections 

The AHRC Connecting with Collections project at the University of Cambridge has linked six early career 
researchers with one of the University museums, allowing them to undertake an individual research 
project.  Lorna Richardson has been working at the Museum of Zoology and the Museum of Archaeology 
and Anthropology since February 2013. Her research examines the possibilities and potential of digital 
technologies for public engagement at both museums.  This paper will explore the activities undertaken 
during the research project to extend the public reach of the Museums, especially through the use of 
Wikipedia and blogging. It will reflect on the use of these technologies and platforms in public archaeology 
in the UK, using data gathered during Lorna's PhD research at the UCL Centre for Digital Humanities. 

Lorna Richardson is a Visiting Researcher in the University of Cambridge Museums and a PhD candidate in 
the Centre for Digital Humanities, University College London.  

 

John Coburn  

Flickr Commons: public engagement, knowledge sharing and reuse of collections 

This talk will focus on Tyne &Wear Archives & Museums participation with Flickr Commons and the 
successes and opportunities in engaging diverse audiences through this social platform. Unlike more 
identity and relationship-centred social media applications such as Facebook or Twitter, Flickr Commons is 
content-driven, focusing on niche historic photography as a stimulus for social activity, interaction and 
deep engagement. The talk will examine the most effective means for participating organisations to reach 
new audiences and evaluate impact. It will also consider the value of this social media resource to cultural 
heritage organisations and diverse audiences, as well as its implications on how we better understand 
public motivations for engaging online with collections.  

John Coburn is the Digital Coordinator in Tyne & Wear Archives & Museums.  

 

Elena Villaespesa 

#thetanks @Tate 

Museums embrace social media and use it as a means to communicate and promote their activities, and 
also to interact and engage with their audience. The museum presence on social media channels does not 
only come directly from its own online activity, but also from everyday visitors who post in their profiles 
on social media platforms, sharing content about the museum and expressing their opinions, feelings and 
experiences of their visit. Carrying out an in-depth analysis of this source of data represents a great 
opportunity for museums to learn more about their visitors and their opinions. 

This presentation will feature an analysis of the tweets about the Tanks, Tate Modern’s new space opened 
in July 2012 which is the world’s first museum gallery permanently dedicated to live art. During fifteen 
weeks an array of installations, live performances and films were presented in these industrial spaces. This 
study analyses the hundreds of tweets mentioning the Tanks during this period of time and covers the 
process of collecting, coding and analysing the data. The objectives of the analysis were, on the one hand, 
to measure the impact of the marketing and communication campaign carried out to promote the space; 
and on the other recording the Twitter comments of visitors with the aim of collecting their feedback and 
impressions on this new space. 

http://www.dice.education.ed.ac.uk/
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Elena Villaespesa is a Digital Analyst at Tate and a PhD candidate in the School of Museum Studies in the 
University of Leicester.  

 

Craig Astley  

BALTIC Social Media 

BALTIC was an early adopter of social media and launched presences on both MySpace and facebook in 
2007/2008, utilizing both as a means to communicate with people who were using those platforms. 
BALTIC uses facebook and twitter primarily in its social media communications and both have different 
function and audience in mind. Although having garnered 22k followers on facebook and 28k followers on 
twitter, the platforms are still centered on wither promoting current and upcoming activity and drive 
footfall to exhibitions and events or raising widespread profile. Craig Astley, Marketing Manager at BALTIC 
will discuss what value the organization places on social media and other similar digital platforms, where it 
has worked to best advantage and how its constant evolution is a challenge for using it as a means of 
engagement and marketing. 

Craig Astley is the Marketing Manager in BALTIC Centre for Contemporary Art.  

 

Stephen Devine  

Blogs, Frogs & Videotape  

Manchester Museum has established an active networked series of blogs, currently just short of 20.  

Embedded within a wider presence these blogs act as a vital means of engaging with visitors and subject 
specialists, linking social media presences (facebook, twitter etc.) to the channels acting as repositories of 
richer digital content (YouTube, Soundcloud etc.) all the while keeping collections at the heart of activity. 

By exploring how these blogs have connected and developed Steve will discuss which elements have 
worked, which have been less successful and what lessons have been learned along the way. 

Taking a reflective yet pragmatic approach Steve will be exploring issues and opportunities including;  

 What is the value of niche interest relating to cultural content in digital terms? 
 How can blogs be used to embed digital thinking across your institution? 
 What does a blog enable in terms of engagement that other methods of communication (digital or 

otherwise) do not? 
 What are some of the challenges and issues faced in developing a blogging culture within a multi 

platform publishing environment? 

What role do blogs play in achieving a ‘museum without walls’? 

http://www.museum.manchester.ac.uk/community/blogs/ 

Steve Devine is the New Media Officer in The Manchester Museums and Galleries Partnership. 

 

Dr Bob Bewley 

HLF 2013-2018: new approaches in a changing world 

HLF has recently published its Strategic Framework (2013-2018); this paper will explore some of the 
highlights of the recent changes and the challenges facing the broadly defined heritage world.  As one the 
few UK-wide funding bodies there are particular challenges in the coming years, especially as funding from 
other sources diminishes. New ways of working, and communicating, are essential if all those involved in 
understanding and preserving the past are to be successful. 

Dr Bob Bewley is the Operations Manager in Heritage Lottery Fund.    

http://www.museum.manchester.ac.uk/community/blogs/

